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the world. Table 11.5 gives a list of the major GDSs and their owners (as
of 1998). GDSs charge per transaction (with different fees for different
types of transactions) or per booking. GDS fees can quickly add range
anywhere from 2% to 8% of distribution costs [191]. Because some GDSs
are owned by airlines themselves and the order in which flights appear on
travel agents’ screens affects sales, there have been persistent concerns
in the industry that GDSs are biased in favor of their owners [410]. In
response to these concerns, today all GDSs are governed by regulations
that attempt to ensure there is no such display bias. The governing
rules also specify that any data generated by the system be available to
all participants at equal and reasonable fees. The latter requirement is
important because GDSs sell market share and sales data that can be
used in RM systems.

11.2.3.1 GDS Interface Technology
The host CRS or PMS and GDSs interact thousands of times a day

as travel agencies and other distributors (for instance, the switch com-
panies in the hotel industry) query the CRS for availability and make


